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INTRODUCTION 

Of the 250 largest companies in the world (G250 companies), 95 
percent now issue separate sustainability reports.  
 
Moving forward, there likely will be greater alignment of traditional 
financial reporting and reporting on Environmental, Social and 
Governance (ESG) topics.  



FINANCIAL MATERIALITY: THE BIG BANG OF THE CONCEPT 

At a corporate level, the challenge is not only to stay 
abreast of these conversations, but also to apply a 
methodology that’s robust enough to definition those 
issues in anticipation of new disclosure requirements, 
and embed them into business models and long-term 
strategy. 
 
Key questions become: How will you know which are 
the most important environmental, social, and 
governance issues that affect competitive 
performance, including? 



SUSTAINABILITY REPORTING (MAJOR) STANDARD-SETTERS AND 
DEFINITION OF MATERIALITY 



THE CASE OF THE SEVEN BIGGEST GROUPS IN SPAIN 









CONCLUSIONS 

In order to improve things still further the following 
recommendations are made. Companies should be 
encouraged to: 
 
• publish a quantified materiality matrix; 
 
• disclose the underlying process and scoring mechanisms; 
 
• provide much more detail on how company impacts are 
assessed; 
 
• converge sustainability and business materiality assessments; 
 
• consider full life cycle impacts; and 
 
• work towards an integrated reporting platform 
 










